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Methodology

• The IRCC workplace anti-racism survey was sent out in November 
2020. It remained open for 3 weeks.

• Target audience was all employees across the department, 
including those at our missions abroad.

• Questions were geared towards people management.

• Most questions were multiple choice. A few had qualitative input 
where employees could elaborate. 

• Statistical tests indicated that there was significant statistical 
difference between the groups.
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