
 
August 18th, 2017 
 
Standing Committee on Health 
Sixth Floor, 131 Queen Street 
House of Commons 
Ottawa, ON, K1A 0A6 
 
RE: Submission to the Standing Committee on Health Regarding Bill C-45 
 
About Aurora 
Aurora Cannabis is a community minded, Canadian owned and operated licensed 
producer of medical cannabis. We own three facilities and our first one, Aurora 
Mountain, is a purpose-built 55,200 square foot facility located in Mountain View 
County, Alberta. 
  
Our Aurora Sky facility is currently under construction, and will be an 800,000 sq. ft. 
hybrid greenhouse located at the Edmonton International Airport. Aurora Sky will be the 
largest, most technologically advanced cannabis production facility in the world, with 
unparalleled access to shipping and logistics. Once fully operational, this facility will 
produce more than 100,000 kg of high-quality cannabis annually, and employ over 300 
people. 
  
We are also in the process of completing construction on our third production site, 
known as Aurora Vie; a 40,000 sq. ft. facility in Pointe-Claire, QC, which will further 
enhance our ability to provide high-quality cannabis for the medical and, eventually, the 
adult consumer markets. 
  
Aurora Cannabis has quickly become a leader in the emerging medical cannabis 
industry and is seeking to provide the Federal Government with insights and counsel to 
help guide the development of effective regulations for the adult consumer cannabis 
market, while also respecting the needs of our medical marijuana patients. 
  
Canada’s current medical cannabis system 
Since 2013, federally licensed producers have been supplying patients across Canada 
with discreet and effective access to medical cannabis. During that time, the number of 
registered patients has grown dramatically and there are now more than 175,000 
patients receiving their cannabis safely and securely by courier. 
  
Aurora currently provides over 16,000 registered clients with access to a variety of high-
quality, GMP compliant, lab-tested dried cannabis and cannabis oils. 
  



 
We believe that it is important for committee members to understand the level of 
security and the high degree of quality control that make up the current medical 
cannabis framework. To date, we have shipped tens of thousands of packages 
effectively, securely and discreetly, thanks to several key processes: 

• Every gram of cannabis produced by Licensed Producers is tracked throughout 
its lifecycle using seed-to-sale software. Comprehensive tracking system enables 
full traceability and confidence in the product produced. 

• Prior to being released for sale, Aurora and other Licensed Producers have their 
product lots screened and tested by an independent, Health Canada approved 
third-party lab for pesticides, yeasts, molds, and a range of other possible 
contaminants. 

• Products are kept safely and securely in vaults with sophisticated environmental 
controls to ensure that cannabis is stored under optimal conditions. 

• All of Aurora’s sales are handled through our online store or over the phone and 
the products are distributed directly to our clients quickly and securely, using a 
trusted shipping provider or same-day courier service. 

  
The current method of distribution under the Access to Cannabis for Medical Purposes 
regulations enables Aurora to consistently produce product that clients can trust, while 
also keeping operating costs down and providing access to patients in every corner of 
Canada. The current system could be adopted for direct to consumer distribution under 
adult usage regulations.   
  
Canada’s future cannabis distribution system 
The existing medical cannabis system has been extremely effective in keeping 
communities safe, ensuring access as well as product traceability. We believe that it is 
important to incorporate several of the system’s strengths into shaping Canada’s future 
adult consumer market. Including a national direct-to-consumer distribution option. This 
will be an important tool in achieving the federal government’s policy priorities and 
positive public health outcomes. 
  
This option will be extremely important for ensuring that communities across Canada 
have access to a safe, high quality, legal, regulated cannabis product. 
  
Beyond direct-to-consumer sales, we would also support the introduction of private 
retail stores where we can directly ship our products for sale to the consumer. This retail 
option provides the customer with “in-person” support from a well-trained and 
knowledgeable individual, who is qualified to provide information regarding the products 
available, responsible consumption, and public health education. 
  



 
Aurora also supports the federal task force’s recommendation that cannabis sales 
should not be co-located with alcohol given that these two substances can amplify each 
other’s effects resulting in a potential negative outcome. 
  
Product Branding & Promotion 
Comprehensive federal and provincial regimes guiding the promotion of beer, wine and 
spirits are already in place. Aurora strongly supports adapting the existing guidelines 
governing alcohol products, to apply appropriately to cannabis given that the product is 
associated with much lower negative health and social outcomes.1 
  
Harmonizing advertising restrictions for cannabis and alcohol, while being mindful of 
protecting youth, will be a critical element in displacing the black market by 
differentiating our product. It is essential to ensure that Canadian consumers have 
access to the information they need to make informed choices, and that they are 
accessing a quality-controlled, lab tested product. 
 
We believe that product differentiation from illicit sources will also be important to 
achieving successful adult consumer regulatory buy-in. We also support that 
packaging/labels should include warnings for responsible consumption, levels of THC 
and CBD (cannabis strain attributes), lineage and terpene profiles.  
 
Our package should also include inserts that direct consumers to recognized 
organizations that are capable of providing further education regarding safe 
consumption practices. The bottom line is that, while product differentiation and brand 
recognition is important to our developing business, we also want to proudly display our 
corporate responsibility as an integrated part of our unique brand identity. 
 
Public Health & Educational Campaigns 
A key lesson from Colorado’s experience implementing an adult-use cannabis regime 
was the need for a strong, pro-active educational campaign that provides consumers 
with the information necessary to make informed decisions. Robust educational 
campaigns that inform users about the effects and potential risks of cannabis products 
are important. From an industry perspective, Aurora is committed to setting the 
Canadian standard for responsible use, and working with government to get that 
message out to Canadians. 
 
Educational and outreach campaigns need to be coupled with effective reporting on 
consumption patterns and public health outcomes. Partnering with industry to collect 

                                                
1 Lachenmeier, D. W. & Rehm, J. (2015). Comparative risk assessment of alcohol, tobacco, cannabis and 
other illicit drugs using the margin of exposure approach. Scientific Reports (5): 8126 



 
key data and usage will be an important part of shaping the messaging for cannabis 
users across the country. 
 
Taxes 
Any taxes on cannabis should be set at a level that will help eliminate the current black 
market for the product. The black market will not keep cannabis out of the hands of 
children, and therefore we need to be able to supply high quality and safer products that 
are priced competitively to products being sold illicitly.  
 
Governments at all levels need to recognize how quickly distribution costs can rise, and 
put in place regulations that enable the market price of legal cannabis to be as 
competitive as possible. 
 
Collaboration between the Federal and Provincial Ministers of Finance should be 
considered to ensure that combined taxes are kept low and a portion of the collected 
taxes are earmarked for public awareness campaigns, research and abuse prevention. 
We expect that Ministers will further clarify what this tax revenue stream will look like as 
we get closer to the legalization of cannabis. 
 
Interprovincial Trade Barriers 
Avoiding the development of interprovincial trade barriers for cannabis is going to be a 
key part of an effective adult consumer market. Not every province in Canada currently 
has legal, domestic cannabis production and the existing production capacity is not 
evenly distributed across the country. The ability to ship products from coast-to-coast 
will ensure that all Canadians have safe and consistent access to legal and regulated 
cannabis products.  
 
Cannabis should also be included within the scope of the Canada Free Trade 
Agreement (CFTA), which was put in place by the federal and provincial Trade Ministers 
last Spring to co-ordinate trade across interprovincial borders. This agreement replaced 
limited rules with a formal and binding process for cutting the myriad of trade barriers 
that currently exist. 
 
The federal government should be proactive in encouraging interprovincial trade of legal 
cannabis with the goals of ensuring that all Canadians have access to a regulated 
supply of cannabis and also including cannabis within the free trade agreement. 
 
Product formulations 
Canada’s existing illicit market for cannabis contains a much wider variety of products 
than the product categories listed under Schedule 4 of the Cannabis Act. We would 
urge the Federal government to consider including the following products singularly or in 
a wider class on the schedule: 

• Concentrates (Previously classed as resins ie: hashish) 
• Vape Liquids  
• Topicals & Creams 
• Edibles, Drinks, & Food products. 



 
 
We believe that limiting Canada’s adult use market to the products currently listed in 
Schedule 4 will only serve to preserve segments of the illicit market. In order for 
production under the new regulatory regime to displace the illicit supply chain and 
achieve the stated public health goals, we recommend expanding the scope of 
Schedule 4 to not limit the scope of future regulations.  
 
We also recommend that the government to remove the absolute prohibition of caffeine 
from Schedule 5 as it will produce unintended restrictions on future products via 
legislation not remediated through regulatory updates. Caffeine occurs naturally in over 
60 plants including the cocoa bean.  
 
Summary 
While our existing medical clientele will always be our number one priority, Aurora also 
intends to be a major participant in Canada’s adult consumer market following 
legalization. With that in mind, we hope the Standing Committee on Health will take the 
following into account: 

• The federally regulated direct-to-consumer system for medical cannabis is a 
proven & effective distribution system and should be a key part of the retail 
network after legalization. 

• Allowing cannabis companies to differentiate their products through the use of 
branding and promotion will help transition consumers towards the legal regime. 
As a result, Cannabis should be governed by the same branding and promotion 
restrictions as those currently in place for alcohol. 

• The federal government should implement an extensive and proactive 
educational campaign, in collaboration with the provinces, municipalities, industry 
and other stakeholders, to minimize potential health impacts. 

• Proper education and the sharing of accurate information are two key pieces of 
an effective, safe and sustainable legalized adult consumer cannabis market. 

• Imposing lower tax rates on cannabis in the early stages of the adult consumer 
market will encourage consumers to opt-in. 

• The federal government should take a proactive role in preventing the 
development of interprovincial trade barriers to ensure that all Canadians have 
access to legal, regulated cannabis. 

• Expanding the range of products currently listed under Schedule 4 and making 
minor modifications to Schedule 5 of the Cannabis Act will strengthen consumer 
buy-in and help ensure the program’s success. 


