
 
 

Taking Canada to the World: 

Toward a National Export Strategy for Canadian Television and Digital Media Content 

 
The Canadian Association of Content Exporters (CACE-ACEC) welcomes the opportunity 
to develop the following policy proposal for consideration as our submission to the Pre-
Budget Consultations in Advance of the 2018 Budget.   
CACE/ACEC proposes a complementary two stream policy framework that will 

encourage our distributors to take even greater financial and creative risks in partnership 

with Canadian independent producers: 

• The first proposal contemplates the creation of a Distribution Advance Top-Up 

Fund, that will match private investment with public resources. 

• The second proposal presents two distinct options that would enhance access to, 
and/or the value of, the Canadian Film or Video Production Tax Credit received 

 
CACE-ACEC serves to represent the Canadian television and digital content distribution 
and export space and its members on matters of national interest. Members include: 9 
Story Media Group, Blue Ant Media, Cineflix Media, Corus Entertainment, DHX Media, 
Distribution 360, Muse Entertainment, Incendo Productions, Proper Rights, 
Entertainment One (eOne) and its Quebec subsidiary Les Films Séville. CACE member 
companies operate internationally with staff in major film markets around the world and 
invest hundreds of millions of dollars on export annually. 

We look forward to your feedback on this proposal and would be happy to arrange a 
roundtable with our members at your convenience to discuss further. 

 

 

 

 

 

Summarized from report prepared by John Barrack  
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